

:HLJKWPDQDJHPHQWVROXWLRQVILUP1XWUL+HDOWKUDLVHV0IURPD6LQJDSRUHEDVHGIXQG_9&&LUFOH

$ERXW  9&&(GJH  7HFKFLUFOH  %L]FLUFOH  (YHQWV  7UDLQLQJ  0RELOH$SSV  &DUHHUV







(QWHU.H\ZRUG



6HDUFK

78(6'$<$8*867

'($/6

&21680(5

),1$1&(

+($/7+&$5(

,1)5$6758&785(

&200(176^`

/LNH

0$18)$&785,1*

707

9&&79

025(

:HOFRPH$EKLQDY*URYHU

+20(!!9(1785(&$3,7$/!!

$GYHUWLVHPHQW

7XHVGD\$SULO,67



Share

Share7ZHHW
this on Google+

6KDUH



:HLJKWPDQDJHPHQWVROXWLRQVILUP1XWUL+HDOWK
UDLVHV0IURPD6LQJDSRUHEDVHGIXQG
%<-$6/((1.$85%$75$

It claims to have ended FY15 with revenues of Rs 8 crore.

Delhibased NutriHealth Systems Pvt Ltd, which provides personalised nutrition management
services over the phone and runs a small set of offline wellness centres, has raised $2 million
(Rs 12 crore) from a Singaporebased fund, a top executive of the company told VCCircle.
VCCircle has first reported that NutriHealth was eyeing a fundraise. It was looking to raise up
to $5 million.
“They wanted to invest in a technologybased healthcare service company and that is how the
deal took place,” said Shikha Sharma, founder and managing director of NutriHealth. She
declined to name the investor.
Boutique investment bank Maple Capital acted as advisor for this deal.
NutriHealth will invest the capital raised to enhance its technology platform besides adding
more people to its network to have a larger pool of dietitians on board.
“Besides this, we will be using the funds to make our app more user friendly. We launched the
beta version of the app two months ago; with the funding in place we will be relaunching the app
in sixeight weeks,” said Sharma.
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The app NutriHealth YuWoW is in the domain of nutrition and weight loss management.
NutriHealth claims it has 7,000 clients on an annualised basis and 70 dietitians. With the
funding in place, it hopes to increase its customer base to 11,000 customers in the coming year
and would also be increasing its team to 200 professionals including dietitians and ayurvedic
practitioners.
The average spend by a customer ranges between a little under Rs 10,000 for a threemonth
programme to Rs 20,000 for a year.
As per its growth plan, it is targeting clients across the globe. “Within India there are many local
players like standalone dietitians who can serve the needs of the customers. Our motive is to
cater to Indian customers across the world,” said Sharma.
It has already created a base for itself in the international market and is receiving traction from
clients in countries like the US, the UK, Singapore, Australia and South Africa. Around 1518 per
cent of its clients are based abroad.
Business model
The company was set up in 2003 as a chain of weight management clinics. It later restructured
its business model to go asset light.
NutriHealth started off with eight offline centres in Delhi, but consolidated over the past years.
“We wanted to be asset light and so we decided to consolidate. Today, we have three operation
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centres but we wish to consolidated further and operate only out offline centre,” said Sharma.
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In 2012, it brought all the dietitians from clinics to one contact centre. These nutritionists use a
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solution through which they make personalised diet plans for customers based on their lifestyle
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and requirement. Then they monitor it by calling customers and following up with them every

9&&LUFOH+HDOWKFDUH,QYHVWPHQW

day.
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From a brickandmortar model, it has now moved to being a service provider with a digital
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interface. “Today the customers want convenience and the brick and mortar model lacks that. To
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meet the demand we moved to a call centre model,” she added.
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The three existing centres provide ayurvedic panchakarma treatment.
It also plans to foray into its own branded wellness product line which will be launched next
year. The products will focus on lifestyle disorders.
The company says it closed the last financial year with revenues of Rs 8 crore and is hoping to
double it for the year ending March 31, 2016.
(Edited by Joby Puthuparampil Johnson)
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having started my first dairy farm in 2012,
i...
$XJXVW 5DNHVK-DLQ RQ
Raising funds after 3 yrs of operations and
too from social funds indicate that the
conventional VCs have no...

KWWSZZZYFFLUFOHFRPQHZVKHDOWKFDUHVHUYLFHVZHLJKWPDQDJHPHQWVROXWLRQVILUPQXWULKHDOWKUDLVHVP





:HLJKWPDQDJHPHQWVROXWLRQVILUP1XWUL+HDOWKUDLVHV0IURPD6LQJDSRUHEDVHGIXQG_9&&LUFOH

&RPPHQWV

7ZHHWV

6RUWE\ 7RS

9&&LUFOHFRP
#YFFLUFOH

K

+RPHPDLQWHQDQFHVHUYLFHVVWDUWXS)L[\UDLVHV
VHHGIXQGLQJELWO\/J((=#IL[\BLQG
SLFWZLWWHUFRP+U;I-Z&

$GGDFRPPHQW

5HWZHHWHGE\)L[\
)DFHERRN&RPPHQWV3OXJLQ

32671(:&200(17
Your name
Abhinav Grover
Comment *
([SDQG
9&&LUFOHFRP
#YFFLUFOH

K

&RPSRVHQHZ7ZHHW¬

9&&,5&/(

What code is in the image? *

/LNH3DJH

NOLNHV

Enter the characters shown in the image.

6XEPLW

%HWKHILUVWRI\RXUIULHQGVWROLNHWKLV

3UHYLHZ

chinetwork

&KDQQHOV

6HFWLRQV

$ERXW

3URGXFWV

1HZV&RUS&RPSDQLHV

'HDOV

,QWHUYLHZV

$ERXW8V

9&&(GJH

3URSWLJHU

&RQVXPHU

-REV

$GYHUWLVHZLWKXV

7HFKFLUFOH

%LJGHFLVLRQVFRP

)LQDQFH

&ROXPQV

:RUNZLWKXV

%L]FLUFOH

0DNDDQFRP

+HDOWKFDUH

%ORJV

7HUPVRI8VH

(YHQWV

:6-

,QIUDVWUXFWXUH

3UHVV5HOHDVHV

&RS\ULJKW

7UDLQLQJ

0DUNHW:DWFK

0DQXIDFWXULQJ

3ULYDF\

0DQVLRQ*OREDO

707

&RQWDFW

5HDOWRU

9&&79

0RELOH$SSV

&RS\ULJKW9&&LUFOHFRP3URSHUW\RI0RVDLF0HGLD9HQWXUHV3YW/WG$

KWWSZZZYFFLUFOHFRPQHZVKHDOWKFDUHVHUYLFHVZHLJKWPDQDJHPHQWVROXWLRQVILUPQXWULKHDOWKUDLVHVP

FRPSDQ\



